
Manish Shanbhag (MBA 2008) − India

A growing brand name with international appeal
As an Indian with limited international exposure during my professional career, I thought it

would be a great and challenging experience to participate in an international MBA program. HEC is a
growing brand name in India, and its international appeal attracted me to pursue an MBA in France.

The friendly nature of the international participants at HEC made me very comfortable. With the reputation
of being the "Harvard of France," I thought it would be too French dominated. However, with time came the
realization that HEC did provide ample opportunities to students from all backgrounds and cultures. The
team discussions also gave me an opportunity to understand how different cultures approached a problem
from different angles and helped me widen my thought approach.

With an HEC MBA, I am sure I will be able to contribute more than expected to any organization that I work
for in the future.
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