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HEC MBA PROGRAM

PARIS
Local Roots - Global Reach

Advanced Management Electives

« Marketing

* Finance

o Strateqgy

« Entrepreneurship

« Management Knowledge

Marketing Marketing of Luxury & Differentiated Products
Business to Business Marketing
Consumer Behavior
Entrepreneurial High—-Tech Marketing
New Product Design
Markstrat
C.R.M. Strategy in Practice

Finance International Banking
Economics & Finance of International Business
Alternative Investments & Hedge Funds
Multilateral Financing
The Financial Dimension of Strategic Decisions
Private Equity
Credit Risk Ratings

Strategy Business & Sustainable Development
Fragmentation of the Firm
Corporate Strategy & Development
Geopolitics & Developing Markets
Strategy & Technology
Strategy in Emerging Markets
Thinking Strategically

Entrepreneurship Business Plan: Design & Funding
Business Plan Workshop
Critical Entrepreneurial Decision Making
Small Business Management
MBA Coaching Experience
Management Buyouts
Creativity & Management
Real Estate Management

Management Knowledge Business Opportunities in Crisis Economies
Strategic Pay and Executive Compensation
Indespensible Asia
Service Operations Management
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